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Power of Angus
On ranches across the country, the Power of Angus is defined by its
people — the families and individuals committed to
raising quality cattle.
Through every genetic selection and every registration, the Angus breed
advances in the same fundamental spirit of progress that fueled the
successes of the past 128 years.
Thanks to the diligence of nearly 30,000 Angus members, superior Angus
cattle continue to produce the highest-quality beef
available — generation after generation.
In 2011, Angus cattlemen and women continued to thrive despite the
challenges of an unpredictable cattle business. Today, we remain focused
on the future, while keeping our boots grounded in tradition.
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Together, our successes help ensure this ranching livelihood
for future generations.
It’s why we gather for competition and celebration.
Why we explore scientific innovation alongside proven farm practices.
Why we tell our story in unique and engaging ways.
It is this power of progress, people, quality and creativity — all working
together — that has kept, and will keep, the Angus breed at the
top of the cattle industry.
That’s the Power of Angus.
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Power of Purpose
In many ways, the year 2011 pushed the limits of U.S. beef cattle
production. Increasing capital requirements, severe weather, tightening
regulations and other challenges tested the mettle of nearly every
cattleman and woman this year. But despite the hardships, the Angus
breed emerged, yet again, in a position of strength. Today, we’re on the
threshold of opportunity.
In a shrinking cattle economy — the smallest cow herd numbers since
1958 and the smallest calf crop since 1950 — our business has remained
steady. Demand in the registered cattle marketplace continues to grow,
as both sales volume and prices increased this year. The average Angus
bull sold for $3,776, a 27% increase from last year.
Fueling the demand for registered Angus genetics, is the success and
demand-pull generated by Certified Angus Beef LLC. The brand achieved its fifth consecutive
record year, selling more than 807 million pounds, up from 770 million pounds last year.
Indeed, producing quality beef is becoming a reality for more producers looking to add value
through Angus genetics. That quality beef movement will likely drive the future rebuilding of the
nation’s cow herd. Couple domestic potential with a rapidly expanding middle class abroad and
the resulting growth in international demand, and you’ll see a future filled with promise.
We’ve also adopted some exciting new initiatives that will ensure the Angus breed’s continued
success. These four initiatives were identified through member feedback and adopted during the
Long-Range Strategic Planning process in fiscal year 2011. They are: reproductive trait tools and
voluntary inventory-based reporting; an education and culinary center; expansion of Angus TV;
and the development of a commercial DNA tool for Angus-sired cattle.
Each of these initiatives offer new opportunities for our Angus members and their customers,
while continuing to add value to Angus genetics. These initiatives are progressive. They’re part
of the fabric that makes Angus the business breed — and they make it an exciting time to be
involved in Angus.

Bryce Schumann,
Chief Executive Officer
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Breed Leaders

T

he American Angus Association® Board of Directors is charged
with guiding “The Business Breed” through a new generation
of challenges and opportunities. Through creative problem
solving and strategic planning, this group of member-elected leaders
ensures the quality Angus reputation — both today and for years
to come.
Most specifically this year, the Board of Directors worked diligently
with Association staff and members to outline key objectives for
increasing profitability and protecting the breed’s position at the top
of the beef cattle industry.

In 2011, the Boards of the Association and its entities:
• approved the 2011 Long-Range Strategic Plan, developed with
information gathered from membership surveys, listening sessions
and breeder interviews conducted throughout the year;
• implemented single nucleotide polymorphism (SNP) parentage
with in-house databasing and interpretation of results from Igenity®
and Pfizer Animal Genetics;
• approved the inclusion of heifer pregnancy expected progeny
differences (EPDs) as part of the Angus National Cattle Evaluation
(NCE) with implementation in July 2011;
• approved implementation of a voluntary, inventory-based
reporting system to capture reproductive data;
• approved the expansion of the Association’s television
programming, which increases the frequency of I Am Angus to one
episode each month October-March, and The Angus Report to one
episode each week;
• approved the purchase and development of a Certified Angus
Beef LLC (CAB) education and culinary center;
• approved Angus Foundation funding for Mississippi State
University bull fertility research, and joint feed efficiency research by
the University of Illinois and North Carolina State University;

The 2011 American Angus Association Board of Directors are (seated, from left): John Elbert Harrell,
Opelika, Ala.; Cathy Watkins, Middletown, Ind.; Phil Trowbridge, Ghent, N.Y., treasurer; Joe Hampton,
Mount Ulla, N.C., president and chairman of the board; Jarold Callahan, Edmond, Okla., vice president
and vice chairman of the board; Steve Olson, Hereford, Texas; Bryce Schumann, chief executive officer,
American Angus Association; (standing, from left) Kevin Yon, Ridge Spring, S.C.; Arlen Sawyer, Bassett,
Neb.; Leo McDonnell Jr., Columbus, Mont.; John Pfeiffer Jr., Mulhall, Okla.; Gordon Stucky, Kingman, Kan.;
Scott Foster, Niles, Mich.; Doug Schroeder, Clarence, Iowa; James Rentz, Coldwater, Ohio; Darrell Silveira,
Firebaugh, Calif.; Charlie Boyd II, Mayslick, Ky.; Jim Sitz, Dillon, Mont.; and Vaughn Meyer, Reva, S.D.
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• approved a proposal on CAB’s DNA prediction tool including
marbling and post-weaning growth predictions for Angus-sired
commercial cattle;
• approved rule changes relating to ET calf registrations and AI
service certificates, New Rule 104(d)(12) and modifications to Rule
503(a) and 503(b), respectively.
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Power of Progress

F

ounded in November 1883, the story of the American Angus
Association® is one rich in history and tradition. Originally
established as a way to collect, verify, preserve and publish
pedigrees and other necessary information, the Association has
remained true to its mission for 128 years — while, at the same time,
growing into so much more.
The Association is home to the industry’s largest and most
comprehensive genetic selection tools available. Many now
incorporate genomic information in addition to phenotypic data,
and the breed’s investment in technology allows registered Angus
breeders to receive EPDs on a weekly basis — a capacity unavailable
elsewhere.

• The number of artificial insemination (AI) certificates reached
136,254. The number of recorded AI-sired calves, at 51.67% of
registrations, again surpassed recorded natural-sired calves (48.33%).
• Overall, the percentage of registrations stored electronically rose
significantly again in fiscal year 2011 to 32.66% of total registrations.

Commercial Programs
In addition, the Association continued to provide services to
commercial cattle producers, including data collection within Beef
Record Service (BRS). During fiscal year 2011, the Association:
• hosted educational meetings where Association staff explained
selection tools, BRS and AngusSource® programs; and

Member Services
Nearly 30,000 active breeders rely on the Association to process
and assist with registrations and transfers, facilitate DNA parentverification services and oversee rules and regulations. During fiscal
year 2011, the American Angus Association recorded the following:
• Total animals
registered
reached 294,975,
representing 160,497
cows (54.41% of
registrations);
133,144 bulls
(45.14%); and 1,334
steers (0.45%).
Embryo transfer (ET)
registrations reached
30,365, accounting
for about 10% of
total registrations.

• sent EPD updates on bulls to commercial producers who had
purchased and received a properly transferred registration paper;
and distributed BRS/AngusSource Black Books to capture valuable
herd data.

AngusSource
Despite a challenging year for cattle producers, the American
Angus Association’s USDA Process Verified Program (PVP) continued
to experience growth. AngusSource, which documents age, source
and Angus genetics, achieved a 1.4% increase in number of head
enrolled during fiscal year 2011.
More than 800 commercial cattlemen using Angus genetics
enrolled 142,281 head in the program, bringing total enrollments to
more than 776,238 since AngusSource was initiated as a PVP in 2005.
Producers with herds not meeting the genetic requirements of
AngusSource enrolled 31,345 head in Gateway, the program’s secondtier verification program documenting source and age. Gateway was
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introduced as a second-tier program in 2009 and has a
total enrollment of 51,748 head year to date.

platform from Pfizer Animal Genetics and the Igenity®
Profile for Angus.

In fiscal year 2011, ranchers using AngusSource and
Gateway marketed more than 52,925 head through
online cattle listings available at www.angus.org.

Also new in fiscal year 2011, all National Cattle
Evaluation (NCE) EPDs are processed on a weekly basis.
Information is updated every Friday on www.angus.org.

In addition, AngusSource continued to offer its
feedyard umbrella to farmer-feeders and commercial
feedyards wishing to market age-verified cattle directly to
the packer.
AngusSource also collaborated with the Certified Angus
Beef LLC Supply Development team in the AngusSource
Carcass Challenge. The contest recognizes outstanding
AngusSource calves in CAB®-licensed feedlots.

Performance Programs
In fiscal year 2011, the Association introduced gamechanging genetic selection tools that allow Angus
breeders and their customers to better identify animals
with desirable reproductive abilities.
After years of collecting breeding records, the
Association now offers an EPD that measures the
chance of a sire’s daughters becoming pregnant during
the normal breeding season. The heifer pregnancy
(HP) EPD isn’t a new concept. The Association began
reporting heifer pregnancy research values in its biannual
Sire Evaluation Report in 2007. The EPD now appears
weekly alongside other maternal trait EPDs, such as
calving ease maternal, maternal milk, mature weight,
mature height and cow energy value.
The calving ease direct (CED) EPD also joined Angus
Genetics Inc.®’s (AGI) suite of genomic-enhanced
selection resources generated using the Association’s
extensive performance database and genomic results
now provided by both the High Density 50K (HD 50K)
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In addition, the department:
• received a total of 777,809 birth, weaning and yearling
weights submitted by 8,017 herds;
• processed ultrasound measurements on 113,915
animals;
•

received 3,261 carcass data submissions; and

• continued comprehensive in-house genetic
evaluations, as well as its research focus through
cooperation with land-grant universities.

Information Management
The Association’s Information Systems (IS) and Angus
Information Management Software (AIMS) continue
to provide the driving mechanism for members to
conduct all Association business. IS provides genetic
evaluation capabilities, as well as program support for
the Association, AGI, Angus Foundation and Angus
Productions Inc. (API).
The IS department worked continuously throughout
the year to provide members with 24-hour turnaround
time on all registrations, transfers, memberships and
performance data. It also provided programming support
for the Tag Store, AGI analysis, weekly NCE evaluations
and several enhancements to ProRodeo, AAA Login and
Association websites.
New features to the AAA Login included a message
center, ET records manager, DNA testing/results section,
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animal search option and a basic steps page. The ProRodeo system
was also upgraded to the latest hardware and software to continue to
provide a quick turnaround for processes.
Programming support for genetic defect testing, parentage
verification, DNA profile orders, genomic-enhanced EPDs and AGI
evaluations were also provided during the year.
In addition, the IS department created an AIMS web service feature
for program users to be
able to electronically
receive EPD updates over
the Internet, but without
the need for email to
transport files.
Now in its twelfth
year, the AIMS software
accounted for 36.24% of
registrations submitted
electronically, as well
as 38.37% of weaning
weights and 39.75%
of yearling weights
submitted electronically.

Angus Genetics Inc.
Since 2007, Angus Genetics Inc.® has provided services
to the beef industry that assist in the genetic evaluation
of cattle traits. A subsidiary of the American Angus Association®,
AGI conducts research to develop and implement new science and
technology to benefit all beef producers.
In fiscal year 2011, AGI announced an agreement with Pfizer
Animal Genetics that allows Angus breeders to submit Pfizer test
samples to AGI for incorporation into EPDs. With the expansion of
this technology, AGI gives Angus producers more information to
make vital decisions that will advance the breed for years to come.
In addition, AGI has continued to explore the development of
additional genomic tests for Angus breeders and their customers.
The Association has also transitioned its parentage-verification
process to SNP technology and that validation process is now
performed in-house.
AGI’s client-specific approach to providing genetic evaluation
models makes it a powerful service for various breed organizations
in the U.S. and Canada. Through its research and education, AGI will
further position producers to adopt new technology innovations
and better characterize genetics in the beef industry.

Regional Managers
The 13 regional managers (RMs) who divide their time between
Association and API business log thousands of miles each year,
traveling the vast expanse of Angus country to provide valuable
one-on-one conversations with members. RMs answer questions,
listen to concerns and serve as the face of the American
Angus Association.
While their schedules may differ, all serve as a source of knowledge
for Angus genetic evaluation, AngusSource and Gateway, API services,
upcoming sales and events, Angus Foundation inquiries, CAB®
specifications and other Association programs.
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Power of People

T

he heart of the American Angus
Association® is its people – members
and their commercial counterparts.
The nearly 30,000 farmers and ranchers, who
call this breed association their own, have
access to numerous programs and services
dedicated to their success and getting the
most out of the Angus breed.
Association members of all ages can benefit
from these services, which provide marketing
and communications tools; activities and
events; and the industry’s largest and most
extensive program dedicated to youth.

Public Relations &
Communications
The American Angus Association relies
on a broad-based public relations and
communications plan to share the
story of Angus and its producers to
millions throughout the year. The
multimedia approach combines
traditional written materials with
innovative video and social media
content, allowing the Association
to reach more current and potential
Angus customers than ever before.
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program on RFD-TV. New episodes air each
Monday at 7:30 a.m. (Central) and again on
Saturdays at 1:30 p.m., and highlight the
week’s latest Angus and industry issues;
• constructed a studio in the Association
headquarters to serve as the home for The
Angus Report and other video productions
throughout the year;
• expanded its I Am Angus documentary
series to six episodes on RFD-TV;
• executed a national advertising campaign
focused on the value of Angus and geared
especially for commercial cattlemen;
• participated in several trade shows to
promote the breed in conjunction with
Angus events;

• developed news releases, features and
videos for the Association website and other
regional and national media, including the
distribution of more than 35,638 photos and
more than 197 news releases; and
• accelerated social networking efforts
through its Twitter, Facebook and YouTube
presence to efficiently share the Angus
message. By the end of fiscal year 2011, the
Association reached well over 700,000 views
on its YouTube channel.

Activities and Events
The American Angus Association hosts a
variety of activities and events throughout
the year to foster competition, education
and fellowship among its members. In 2011,
Association activities and events included:
• introduction of the Century Award for
Angus herds in the same family for 100 years
or longer;
• the National Angus Conference and
Tour (NACT), Sept. 6-8 in Athens, Ga., which
attracted more than 200 people from more
than 29 states and Canada;

Through its public relations and
communications initiatives, the
Association:

• the fourth annual Beef Leaders Institute
(BLI), which provided 18 young Angus
leaders with leadership development and
educational tour stops;

• launched The Angus Report as
a weekly, nationwide television

• the Cattlemen’s Boot Camp at the Noble
Foundation in Oklahoma;
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• 16 Roll of Victory (ROV) shows during
the 2010-2011 show season, with more than
2,000 cattle competing for points;
• the National Western Angus Bull Sale in
conjunction with the National Western Stock
Show (NWSS) in January 2010.

Junior Activities
Successful organizations foster longterm viability by providing for the future.
That’s what the National Junior Angus
Association (NJAA) strives toward every day
by promoting interest in the Angus breed
among our youngest members — those 21
and younger — and focusing on education
and leadership development both in and out
of the showring.
As the largest junior beef
breed association in the
world, the NJAA plays an
integral role in shaping the
Association’s future and
the direction of Angus.
During fiscal year 2011,
junior activities included
the following:
• The Leaders Engaged in
Angus Development (LEAD)
Conference was hosted
Aug. 4-7 in Saint Louis, Mo.
Themed “Meat Me In St.
Louie,” 144 participants

from 33 states and Canada attended the
annual event. Participants began the
conference with team-building activities,
as well as other skill-building workshops.
While in Saint Louis, participants also
enjoyed a baseball-themed lunch at the
Cardinals’ Busch Stadium.
• The 2011 National Junior Angus
Show (NJAS), themed “Let Freedom
Ring,” took place in Harrisburg, Pa., July
10-16 with more than 500 Angus juniors
exhibiting 815 entries.
• Junior members and state advisors
attended Raising the Bar state officer training
workshops in Anderson, S.C., and Stillwater,
Okla. Raising the Bar is an intensive, threeday workshop meant to build
stronger teams within state
junior associations and develop
regional relationships among
members.
• The Western Regional Junior
Angus Show took place April
30 in Reno, Nev., with 136 head
of cattle shown; the Atlantic
National Regional Preview
Show took place May 27-28 in
Timonium, Md., with 192 head
of cattle shown; and the Eastern
Regional took place June 15-18
in West Monroe, La.; with 227
head of cattle shown.

• The following NJAA board members
finished their terms in July 2011: Britney
Creamer, Montrose, Colo.; Cody Smith, West
Plains, Mo.; Clinton Laflin, Olsburg, Kan.;
Jennifer Ann Smith, Elysian Fields, Texas;
Danielle Foster, Niles, Mich.; and Jaclyn
Upperman, Chambersburg, Pa.
• New officers elected in July 2011 are:
Austin Brandt, Corning, Iowa; Shane Clary,
Brodnax, Va.; Lindsey Grimes, Hillsboro,
Ohio; Garrett Knebel, Winamac, Ind.; Alisha
Nord, Wolverton, Minn.; and Clay Williams,
Bishop, Ga.
• Newly elected directors are: JanLee
Rowlett, Hurricane Mills, Tenn.; Sally Yon,
Ridge Spring, S.C.; Meghan Blythe, White
City, Kan.; Megan Ahearn, Wills Point, Texas;
Kelli Retallick, Glen Haven, Wis.; and Jennifer
Ewing, Rushville, Ill.
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Foundation Of Promise

W

• At the 2011 National Junior Angus
Show, more than $210,000 was awarded
in undergraduate and graduate student
scholarships. The Angus Foundation Golf
Tournament grossed $10,640, and the Silent
Auction grossed $9,488 — all for youth,
education and research.

hen the Angus Foundation was
founded in 1980, it set its sights on
three main areas — education,
youth and research — within the Angus
breed and entire agricultural industry. Since
that time, the not-for-profit affiliate of the
American Angus Association® has had a
lasting effect on countless Angus members
and non-members of all ages.
The following are fiscal year 2011
achievements.

Vision of Value:
Campaign for Angus
In this final year of the Angus Foundation’s
five-year fundraising campaign, the Vision
of Value: Campaign for Angus, the entity
continued working toward its goal of
reaching $11 million by Dec. 31. By Oct.
1, 2011, more than $7 million had been
reached in outright cash gifts, pledges,
and planned giving commitments in the
campaign. Significant campaign highlights
include:
• Dr. Curtis and Ann Long, owners of
Briarwood Angus Farm of Butler, Mo.,
bid $50,000 to purchase the 2011 Angus
Foundation Heifer Package, donated by
Camron “Cam” Cooper, owner of Talon Ranch,
Twin Bridges, Mont.
• The Indiana Angus Association donated
$50,000 to the Angus Foundation to help
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support Angus youth during a future
Indiana hosting of the National Junior Angus
Show (NJAS).
• The Angus Foundation introduced the
“Treasure Chest” project, a fundraising
initiative geared toward Angus breeders
wishing to donate cull cow proceeds to
benefit the Angus breed and agricultural
industry.

• The 2011 LEAD Conference, themed
“Meat Me in St. Louie,” Aug. 4-7 in Saint Louis,
Mo., brought together 144 Angus juniors
from 33 states and Canada. Geared toward
members 14 to 21 years old, the conference
offered leadership and team-building skills,
as well as insight into issues affecting the
agricultural industry.

• BLACKONTRACK!, the Angus Foundation
biennial gala and auction held on Nov. 13,
2010, raised more than $330,000 in gross
income to support the Angus Foundation’s
Vision of Value: Campaign for Angus.

Youth
Since its inception, a primary funding
focus of the Angus Foundation has been
to provide Angus youth with opportunities
to become strong leaders for the future of
the breed.
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• Because of their generosity to Angus
youth and the Angus Foundation, Dr. Curtis
and Ann Long of Briarwood Angus Farms,
Butler, Mo.; Camron “Cam” Cooper of Talon
Ranch, Twin Bridges, Mont.; and Bob and
Margaret Duprey of Cherry Knoll Farm Inc.,
West Grove, Pa., were inducted into the
Honorary Angus Foundation at the 2011
NJAS in Harrisburg, Pa.

Joseph, Mo., on June 20-23, 2011, for the
fourth annual BLI. The educational event is
hosted by the American Angus Association
and supported by the Angus Foundation.
• Cattlemen’s Boot Camp — Fifty-seven
participants learned about various aspects of
the beef industry at a Cattlemen’s Boot Camp
held Nov. 29-30, 2010, at The Samuel Roberts
Noble Foundation in Ardmore, Okla.
• Young Cattlemen’s Conference (YCC) —
Landi McFarland of Ellston, Iowa, represented
the American Angus Association at the
2011 National Cattlemen’s Beef Association
YCC. The Angus Foundation sponsored
McFarland’s registration and travel expenses.

Research
The Angus Foundation is doing its part
to ensure the future of the Angus breed and
cattle industry are on the cutting edge of
science and profitability. Angus Foundationfunded research efforts include the following:

Education
Opportunities for continuing education
empower Angus breeders of all ages to
develop technical expertise and refine
leadership skills. During the year, the Angus
Foundation helped fund:
• Beef Leaders Institute (BLI) — Angus
producers from 12 states gathered in Saint

marbling and early cellular differentiation
relative to improving insufficient marbling.
Fiscal year 2011 is the final year of the
research project.
• The Angus Foundation committed
$300,000 over five years to the University
of Georgia to conduct genetic evaluation
methodology and implementation, as well as
the potential for new trait development.

• Starting in 2011, the Angus Foundation
invested $350,000 in multi-year feed
efficiency research on Angus females. This
is a joint project between the University of
Illinois and North Carolina State University.
• An Angus Foundation contribution of
$50,000 over three years funded a research
project with Texas A&M, Texas Tech University
and the University of Idaho to address
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Power of Quality

A

fifth consecutive year of record Certified Angus Beef® (CAB®)
product sales is an indicator of sustained, increased demand
by consumers. It also prompted opportunities for growth
and profits for quality-minded Angus cattlemen and women — the
foundation of the brand since its start.
In fiscal year 2011, annual sales surpassed 807 million lb., an
increase of nearly 4%, or 30 million lb., over last year. The gains came
even as every segment of the
industry experienced increased
costs and overall beef inflation.
“The brand’s growth
is significant because
it represents a wave of
momentum that has taken
more than 30 years to build,”
said John Stika, president
of Certified Angus Beef LLC.
“When the bottom fell out
of the economy, this brand
remained strong. We continued
to see that confidence and
commitment this year.”

Precooked frozen steak fajita slices
helped boost sales of
Certified Angus Beef®
value-added products
to new heights.
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Increased demand for
the brand is not only proven
by sales figures but also
documented in new research
from Kansas State University,
Stika said. A 2011 study shows
that since 2002, demand for
the CAB® brand has risen 56%,
while demand for commodity
Choice beef rose 20%.

Stika noted the brand’s
sustained success is a
function of both demand
and supply. While marketing
efforts by licensed partners
helped the brand reach
more consumers, Angus
ranchers continue to ramp
up efforts to reach the
brand’s quality target. The
result: a dominance of Angus
genetics in the U.S. herd, an
acceptance rate that’s at 24%
and the highest since 1987,
and more than 3.5 million
head certified this year.

Success Stories

A history book released last fall tells
the brand’s story from gate to plate.

The brand experienced sales records in nine out of 12 months,
particularly during summer grilling season when June, July and
August each surpassed the 70 million lb. mark. Just a few years ago, a
60 million lb. month was a record-shattering milestone for the brand.
Sales within the foodservice sector saw an 11% gain over last year.
The rebounding economy meant more consumers were dining out.
New distributors licensed to feature the brand contributed to the
gains, though those with more than two years of sales saw increases
over 8%, indicating sustained growth.
Canada and Mexico represented the strongest international
growth, with the division setting a new sales record of 90 million
lb. This surpassed levels set in 2003, before a single case of
bovine spongiform encephalopathy (BSE) shut the door on many
foreign markets.
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Driven largely by the introduction of cooked, frozen
steak strips for fajitas, sales of branded value-added
products rose more than 15% to reach a record 18.5
million lb.

the brand in creative ways. Several chains launched
“Steaks of Summer” campaigns that encouraged
shoppers to enjoy premium middle meat cuts, driving
sales and profits.

Retail demand remained strong, with the division
posting sales of over 395 million lb. Retailers found
that, despite rising beef costs that led to the 2% decline
over last year’s record sales, featuring the brand in
circulars and sales promotions brought strong profit
opportunities. Partners across the United States turned
to radio advertising, billboards, consumer contests,
social media and even Pandora Internet radio to market

The first class of the brand’s MBA (Master of Brand
Advantages) program received their diplomas.
Foodservice salespeople who participated in the
unique hands-on advanced meats course not only
had first-hand exposure to beef’s journey from pasture
gate to dinner plate, but also learned innovative
cutting methods and gained the knowledge to more
successfully sell the brand.
Several opportunities to introduce consumers to the
brand and educate them about its quality “popped up”
this year. One notable example was a limited-time-only
“pop-up” café in New York City, organized and designed
by the James Beard Foundation to be a place to create
buzz about food, including the CAB® brand. Visitors
could sample (or purchase) steak, chat with ranching
families who flew in to the city to talk about raising
cattle, or enjoy special dinners prepared by worldrenowned gourmet chefs.

Sampling premium Certified Angus Beef® brand steak is
a proven way to connect with consumers and educate
them about the brand’s 10 quality standards.

To reach out and connect with “foodies,” chefs and
other beef-loving consumers, the brand introduced its
blog, www.gorare.com, which highlights its prominence
in the culinary world. The same ensued with the
production audience, as www.blackinkwithcab.com
launched to share more candid and regular stories from
those within the premium beef industry. Other social
media outlets including Facebook and Twitter continue
to gain influence as the brand and its partners tell the
quality story.
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Power of Creativity

T

he American Angus Association®’s
for-profit entity, Angus Productions
Inc. (API), works to reflect the breed’s
quality genetics in its quality Angus
communications.
API was created in 1979 when the
Association purchased the Aberdeen AngusJournal to provide both the message and the
means of communication to members and
their customers. Today, the company provides
essential news and information throughout
the year — along with an unrivaled
advertising platform and impeccable
customer service.

Marketing Options
API’s creative artists, web developers and
others work one-on-one with breeders every
day to help them efficiently and successfully
market their cattle — all while providing a
tight turnaround, consistent accuracy and
unfaltering dependability.
In fiscal year 2011, through a special
Internet Auction Committee, API evaluated
opportunities for entering the Internet/
satellite auction business. While the
committee did not recommend a live Internet
auction platform, it was recommended —
and Board approved — to develop an outline
for a timed auction service.
The Special Services Department produces
sale books, brochures, postcards, show
programs and a wide variety of pieces, while
offering a customized mailing list and
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unique access to Association performance
data. In fiscal year 2011, the department
produced and inserted 16 sale books
into API publications, 333 sale books for
separate mailings, and 7 show programs.
The department also produced 165 total
brochures and postcards.
The Web Services Department saw
continued growth as more breeders realized
the importance of online communications. In
fiscal year 2011 the department:
• posted 646 sale reports to the online sale
report listing available at www.angus.org;
• completed 771 updates for breeder
websites, began design on 26 new sites, and
rebuilt 12 others;
• posted 392 sale books to VIP websites, as
well as 102 sale books; and
• sent more than 353 e-List pages,
including banner e-blasts and full-page e-List
advertisements.

Editorial Efforts
API’s Editorial Department continues to
provide the latest industry news, marketing
and management information, research
updates and Association information.
Consistently increasing in customer loyalty,
feature stories in the Angus Journal® and
Angus Beef Bulletin® highlight members and
customers, and the problems and solutions
to the issues they face. In fiscal year 2011, the
department:
• received 14 awards in the Livestock
Publications Council and American
Agriculture Editors’ Association (AAEA)
writing contests, which included several
feature articles and photography;
• launched a social media presence with
an Angus Journal Facebook page and Twitter
accounts for @AJeditor (for seedstock
producers) and @ABBeditor (for commercial
producers);
• welcomed summer intern Katie Gazda,
NJAA member and former Miss American
Angus, who helped manage social
media activities, along with writing and
photography; and
• expanded circulation of the Angus Beef
Bulletin EXTRA, an email newsletter dedicated
to commercial cattlemen and others using
Angus genetics. Through it, 35-40 articles are
delivered electronically each month to more
than 2,650 subscribers.
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Angus Involvement

T

he American Angus Auxiliary
continues to make a difference in the
Angus world through educational,
promotional, and social opportunities.
This dynamic group promotes beef
and provides support for the American
Angus Association®, its entities and junior
members. In fiscal year 2011, the volunteer
organization achieved the following:
• The “Return of a Historic Tradition”
reappeared after a 15-year absence.
O’Neill’s Eraline 259,
donated by Ardyce
and Jim O’Neill, was
auctioned during the
All-American Breeders’
Futurity, and $6,000 was
raised for the Auxiliary
Scholarship Fund
managed by the Angus
Foundation.
• The Angus Gift
Barn sold unique Angus merchandise online
through the Auxiliary’s website, as well as at
the National Junior Angus Show (NJAS) and
the North American International Livestock
Exposition. Other sources of revenue include
the “Rattey” bronze sculptures and “The Gift
that Sizzles” Certified Angus Beef® (CAB®) gift
boxes, both available online through the
Auxiliary’s website.
• The “Silent Auction” made its inaugural
appearance at Louisville, and the “Chinese

Auction” made its debut at the mid-year
meeting where attendees could purchase
tickets for chances on various gifts. Proceeds
from all projects benefit Auxiliary-sponsored
activities and programs.
• In addition to the NJAS mid-year
meeting, executive committee members
helped with regional auxiliary activities. An
auxiliary meeting and queens’ reception was
hosted during the Atlantic National Show
in Maryland. While at the Eastern Regional
Show in Louisiana, the
Mississippi and American
Angus auxiliaries hosted a
“Southern Garden Party.”

• The Auxiliary will celebrate its 60th
anniversary during the coming year. Special
events are planned throughout the year to
honor this momentous occasion.
• The Auxiliary awarded $12,000 in
scholarships this year to five young ladies
and five young men, including: Lindsay
Upperman, Pa.; Brooke Harward, N.C.;
Maggie Jasper, Ky.; Katelyn Wilson, Ind.;
Jessica Radcliffe, Wis.; Daniel McFarland, La.;
Austin Thummel, Mo.; Judson Hoffschneider,
Neb.; Miles Pearson, Kan.; and Cole Greiman,
Iowa.

•
The 28th installment of
the All-American Certified
Angus Beef Cook-Off
featured 24 teams with 116
contestants. The second
year of the Chef’s Challenge
showcased 11 participants.
• Six regional directors continue to focus
on recruiting new members and to assist
states with organizing or reactivating their
auxiliaries, while enhancing communication.
• The third year of the semi-annual
newsletter, The Auxiliary Post, featured eight
pages full of color and information. Issues
were mailed out in April and October; the fall
issue included the ballot for directors from
regions 4, 5 and 6.

2011 Auxiliary officers include (from left) Kathi Creamer, past
president/advisor; Anne Lampe, president-elect; (second,
from right) Barbara Ettredge, president; and (right) Cortney
Hill-Dukehart Cates, secretary/treasurer. Miss American Angus
Paige Wallace is also pictured.
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October 20, 2011

Saint Joseph, Mo.

generally accepted in the United States of America.

years then ended in conformity with accounting principles

the changes in their net assets and their cash flows for the

its subsidiaries as of September 30, 2011 and 2010, and

the financial position of American Angus Association and

referred to above present fairly, in all material respects,

In our opinion, the consolidated financial statements

reasonable basis for our opinion.

statement presentation. We believe that our audits provide a

by management, as well as evaluating the overall financial

accounting principles used and significant estimates made

financial statements. An audit also includes assessing the

evidence supporting the amounts and disclosures in the

misstatement. An audit includes examining, on a test basis,

whether the financial statements are free of material

perform the audit to obtain reasonable assurance about

America. Those standards require that we plan and

standards generally accepted in the United States of

We conducted our audits in accordance with auditing

these consolidated financial statements based on our audits.

management. Our responsibility is to express an opinion on

statements are the responsibility of the Association’s

flows for the years then ended. These consolidated financial

statements of activities and changes in net assets, and cash

September 30, 2011 and 2010, and the related consolidated

Association and its subsidiaries (the Association) as of

statements of financial position of American Angus

We have audited the accompanying consolidated

Saint Joseph, Mo.

American Angus Association

The accompanying notes are an integral part of the consolidated
financial statements.
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Independent Auditor’s Report

20,341,757
_____________

Total investments

Total Liabilities and Net Assets

$ 33,613,257
_____________

19,505,196
7,404,718
408,890
684,644
_____________
28,003,448
_____________

2,200
400,647
1,080,680
–
_____________
1,483,527
_____________
5,609,809
_____________

Long-term Liabilities
Accrued awards
Deferred compensation
Accrued postretirement benefits
Capital lease payable–long-term
Total long-term liabilities
Total liabilities
Net Assets
Unrestricted:
Operating
Board designated
Temporarily restricted
Permanently restricted
Total net assets

$ 1,145,450
7,565
2,293,244
13,198
666,825
_____________
4,126,282
_____________

$___________
33,097,864

19,734,088
7,334,064
414,505
646,351
___________
28,129,008
___________

2,200
441,383
984,432
7,565
___________
1,435,580
___________
4,968,856
___________

$ 844,863
7,361
1,934,621
–
746,431
___________
3,533,276
___________

128,466
___________
$33,613,257 $33,097,864
_____________
___________

121,447
_____________

116,736
11,730
___________

121,214

4,270,654
___________

233
_____________

4,934,662
_____________

LIABILITIES AND NET ASSETS
Current Liabilities
Accounts payable
Capital lease payable
Accrued liabilities
Taxes payable
Deferred income
Total current liabilities

Total Assets

Total other assets

Other Assets
Deferred income taxes
Long-term pledges receivable-net

Total property and equipment

10,252,520
5,981,866
___________

3,764,969
___________
11,335,214
6,400,552
_____________

3,996,386
2,491,165

20,470,144
___________

3,810,503
_____________

4,872,663
2,652,048

7,253,967
4,359,456
7,699,478
367,222
661,634
_____________

Investments
Unrestricted-Association
Unrestricted-Subsidiaries
Board designated
Temporarily restricted
Permanently restricted
Property & Equipment
Buildings and land improvements
Furniture, fixtures and equipment
Electronic data processing
equipment
Total, at cost
Less accumulated depreciation

55,915
–
8,354
882,358
539,561
112,457
8,228,600
___________

1,436
21,760
9,110
804,443
488,566
90,681
8,215,391
_____________

7,265,920
4,462,700
7,762,878
381,890
596,756
___________

$ 3,996,345
2,633,610

2010
___________

$ 4,027,556
2,771,839

2011
_____________

ASSETS
Current Assets
Cash and cash equivalents
Accounts receivable - net
Pledges receivable, net - current
portion
Income taxes receivable
Interest receivable
Inventories
Prepaid expenses
Deferred income taxes
Total current assets

September 30, 2011 and 2010

American Angus Association and Its Subsidiaries
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37,376,408
_____________

$___________
2,694,981
___________

Net Assets, end of year

$ 28,003,448
_____________
_____________

___________

$___________
28,129,008

Changes in:
Unrestricted Net Assets
$ (158,238) $ 2,476,520
Temporarily Restricted Net Assets
(5,615)
130,903
Permanently Restricted Net Assets _____________
38,293
87,558
___________
Changes in Net Assets
(125,560)
2,694,981
Net Assets, beginning of year
28,129,008
25,434,027
_____________
___________

_____________

$ _____________
(125,560)

Changes in Net Assets

2,685,666

1,064,465
___________

1,792,213
(46,742)
(124,270)

33,449,812
___________

9,315
___________

36,752,486
_____________

15,876,583
6,467,331
579,071
3,792,676
872,278
1,260,542
1,483,115
1,860,422
1,257,794
___________

35,242,025
___________

Changes in net assets before other
provisions and net unrealized
gain (loss) on investments
623,922
(Provision) Credit for Taxes
1,897
Provision for Postretirement Benefits
(136,768)
Net Unrealized Gains (Losses)
on Investments
(580,715)
_____________
Changes in net assets
before income taxes
(91,664)
(Provison) Credit for Income Taxes
(33,896)
_____________

Total expenses

2010
____________

$16,745,791 $16,205,085
5,030,027
5,481,570
4,043,726
4,051,411
1,038,227
1,005,548
1,373,220
1,387,190
1,475,667
1,317,323
1,115,054
1,157,387
432,795
343,461
2,029,597
291,000
322,802
307,505
696,151
766,992
865,244
625,414
499,884
445,312
57,770
65,136
52,183
86,744
910,489
997,398
145,349
164,978
542,432
542,571
_____________
___________

2011
___________

17,601,518
6,014,172
2,178,538
4,036,082
936,522
Industry and member communications
1,366,840
Field services
1,680,578
Activities
1,708,466
Angus Foundation
1,229,770
_____________

Expenses
Program services:
Certified Angus Beef
Angus Productions
Angus Genetics
Member services
Commercial programs

Total revenues, gains, and
other support

Revenues, gains and other support:
Royalties
Advertising income
Registrations
Transfers
Artificial insemination certificates
Memberships
Performance programs
AngusSource®
Profile tests
Web services revenue
Subscriptions
Contributions
Account and merchandise sales
Software sales
Creative Media services
Support fees
Other income
Net investment income

Years Ended September 30, 2011 and 2010

American Angus Association and Its Subsidiaries
Consolidated Statements of Activities and
Changes in Net Assets

1,760,966 ____________
2,553,519
_____________

1,726,018

$ 4,027,556 ____________
$ 3,996,345
_____________
_____________
____________

3,996,345 ____________
2,270,327
_____________

31,211

(1,729,755) ____________
(827,501)
_____________

The accompanying notes are an integral part of the consolidated
financial statements.

Net Increase in Cash
and Cash Equivalents
Cash and Cash Equivalents,
beginning of year
Cash and Cash Equivalents,
end of year

Net cash used in
investing activities

Cash Flows From Investing Activities
Proceeds from sale of equipment
51,633
34,159
Proceeds from investments
2,436,347
2,525,858
Purchases of property and equipment
(1,501,456)
(331,305)
Purchases of investments
(2,716,279) ____________
(3,056,213)
_____________

Net cash provided by
operating activities

2011
2010
____________
___________
Cash Flows From Operating Activities
Changes in net assets
$ (125,560) $ 2,694,981
Adjustments to reconcile changes
in net assets to net cash provided by
operating activities:
Depreciation
810,893
818,020
Gain on sale of equipment
(32,439)
(30,213)
Net realized gains on
investments
(172,396)
(160,203)
Net unrealized (losses) gains
on investments
580,715
(1,064,465)
Deferred income taxes
17,298
(25,526)
Effect of changes in
operating assets and liabilities:
Accounts and interest receivable - net (138,985)
(237,274)
Pledges receivable - net
65,976
337,904
Income taxes receivable
(21,760)
251,065
Inventories
77,915
(222,992)
Prepaid expenses
50,995
(103,749)
Accounts payable
300,587
63,260
Accrued liabilities, deferred
income, deferred compensation,
postretirement benefits,
and accrued awards
334,529
235,211
Taxes payable
13,198 ____________
(2,500)
_____________

Years Ended September 30, 2011 and 2010

American Angus Association and Its Subsidiaries
Consolidated Statements of Cash Flows
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Financial statement presentation follows the recommendations
of Accounting Standards Codification (ASC) 958-205, Financial
Statements of Not-for-Profit Organizations. Under ASC 958-205, the
Association is required to report information regarding its financial
position and activities according to three classes of net assets:
unrestricted net assets; temporarily restricted net assets; and
permanently restricted net assets.
Unrestricted Unrestricted net assets include all net assets which
are neither temporarily nor permanently restricted. This category
includes board designated assets.
Temporarily Restricted Temporarily restricted net assets include
contributed net assets for which donor imposed time and purpose
restrictions have not been met and the ultimate purpose of the
contribution is not permanently restricted.

Net Assets

The preparation of financial statements in conformity with
generally accepted accounting principles in the United States of
America requires management to make estimates and assumptions
that affect the reported amounts of assets and liabilities and
disclosure of contingent assets and liabilities at the date of the
financial statements, and the reported amounts of revenues,
expenses, gains, losses, and other changes in net assets during
the reporting period. Significant estimates incorporated into the
Association’s consolidated financial statements include royalty
income due from meat packers, the allocation factors used to
allocate cost among the various programs and supporting services
of the Association, allowance and discount amounts for pledges and
receivables, the potential of state and local tax liabilities, and the
liability for postretirement benefits. Actual results could differ from
those estimates.

Use of Estimates in Preparing Financial Statements

American Angus Association (the Association) is a not-for-profit
organization incorporated in the State of Illinois in 1883. The
Association’s principal activities include maintaining pedigree and
performance information, and the promotion of the Angus breed
for its members, a majority of whom are located throughout the
United States. These consolidated financial statements include the
Association’s wholly-owned subsidiaries, Angus Productions Inc., a
for-profit corporation incorporated on May 11, 1979, in the State of
Illinois, and Angus Genetics Inc., a for-profit corporation incorporated
in the State of Missouri in 2007. Angus Productions Inc.’s principal
activities are publishing the Angus Journal ®, a magazine for the Angus
industry, and other related business activities. Angus Genetics Inc.’s
principal activity is genetic research and technology development
for the beef industry. The consolidated financial statements also
include the Angus Foundation (the Foundation) and Certified Angus
Beef, LLC. The Association has a controlling financial interest in both
the Foundation and Certified Angus Beef, LLC, including a majority
voting interest in their Boards of Directors. The Foundation is a notfor-profit organization incorporated in the State of Illinois in 1980.
The Foundation’s principal activities are to secure, manage, and
steward charitable gifts for the purpose of cultivating and fostering
the advancement of education, youth and research activities related
to the Angus breed and the agricultural industry. Certified Angus Beef,
LLC was incorporated as a not-for-profit organization in the State of
Delaware in 2000, and its principal business activity is to operate the
Certified Angus Beef Program, and thereby promote the Angus breed
of cattle by increasing the demand for registered Angus seedstock in
the commercial beef industry. All material intercompany accounts and
transactions are eliminated in the consolidation process.

Note 1–Summary of Significant Accounting Policies

September 30, 2011 and 2010
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Investments include fixed income and equity mutual funds,
government bonds, certificates of deposit, and money market
accounts. Investments in U.S. Government and other governmental
agency securities and fixed income, and equity mutual funds are
carried at fair value with unrealized and realized gains and losses on
investments reported as an increase or decrease in the appropriate
category of net assets. Certificates of deposits and money market
accounts are carried at cost, which approximates fair value.

Investments

Inventories consist primarily of promotional, educational, and
support items, including genetic testing supplies. Inventories
are stated at the “lower of cost or market value” with cost being
determined on the “first-in, first-out” (FIFO) basis of accounting.

Inventories

A significant portion of the receivables are for royalty income to be
paid by meatpackers for the sale of Certified Angus Beef, LLC product.
The receivable is calculated using royalty estimates derived from
unreported sales, estimated from historical sales information.
All other accounts receivable are uncollateralized customer
obligations that generally require payment within thirty days from the
invoice date. Accounts receivable are stated at the invoice amount.
Interest may be charged on past due balances, but is not recognized
until collected.
Account balances with invoices over 30 days old are considered
delinquent. Payments of accounts receivable are applied to the
specific invoices identified on the customer’s remittance advice or, if
unspecified, to the earliest unpaid invoices, but is not recognized in
the financial statements until received.
The carrying amount of accounts receivable has been reduced for
delinquent accounts and estimated uncollectible invoices through
maintenance of an allowance for uncollectable accounts. If there is
a deterioration of a major customer’s credit worthiness or actual
defaults are higher than the historical experience, management’s
estimates of the recoverability of amounts due the organization could
be adversely affected. All accounts or portions thereof deemed to be
uncollectible, or to require an excessive collection cost, are written off
to the allowance for uncollectible accounts.
Pledges receivable are for unconditional promises to give that are
due within one to three years. Pledges receivable are stated at the
pledged amount with the exception that long-term promises to give
are discounted to reflect their present value. Management has also
established a valuation allowance that reflects management’s best
estimate of amounts that will not be collected.

Accounts Receivable

Cash and cash equivalents include cash on hand and investments
with banks, mutual funds, certificates of deposits, and money market
accounts with an initial maturity date of three months or less.
Certain cash equivalents are considered to be an integral part of the
Association’s investment program and are, accordingly, recognized as
a component of investments on the statement of financial position.

Cash and Cash Equivalents

Permanently Restricted Permanently restricted net assets
include contributed net assets, which require by donor restriction,
that the corpus be invested in perpetuity and only the income be
made available for program operations in accordance with donor
restrictions.

2011 American Angus Association Annual Report

The Association and Certified Angus Beef, LLC are not-for-profit
organizations exempt from income taxes under section 501(c)(5) of
the U.S. Internal Revenue Code (IRC). Angus Foundation is exempt
from income taxes under section 501(c)(3) of the IRC, and is not
considered to be a private foundation. The Foundation is subject to
income taxes on unrelated business income. Angus Productions, Inc.
and Angus Genetics, Inc. are not tax-exempt organizations.

Income Taxes

The Association provides certain health care benefits for retired
employees who meet eligibility requirements. The estimated cost
of the benefits to be paid after retirement is accrued by charges to
expense, based upon the actuarial life expectancy of each eligible
employee, and the current cost of the covered benefits, discounted to
present value.

Postretirement Benefits

The Association expenses advertising costs as incurred.

Advertising Costs

Contributions are recognized as revenues in the period earned or
promised. Conditional contributions are recorded when the donor’s
conditions are met.
All contributions are considered to be available for unrestricted
use unless specifically restricted by the donor or by law. Amounts
received, which are designated for future periods, or restricted by the
donor for specific purposes, are reported as temporarily restricted or
permanently restricted, and increase those net assets classes.

Contributions

The Foundation received a pledge that includes a provision calling
for the Foundation to provide certain services to be acquired from the
Association and its subsidiaries. The revenue related to these future
services is deferred until future years when the services are provided.
Advertising revenue is recognized as income when the magazine
issue is published to which the revenue is related. Revenue from
magazines subscriptions is recognized proportionately over the life of
the subscription.

Deferred Income

Included in furniture, fixtures and equipment are vehicles used
by regional managers. These vehicles are depreciated using an
estimated cost per mile driven for each vehicle.

Land improvements, 7-20 years
Buildings and building improvements, 10-50 years
Furniture, fixtures and equipment, 5-10 years
Electronic data processing equipment, 5-10 years

Property and equipment is depreciated on the straight-line basis
over the estimated useful lives of the assets as follows:

Property and Equipment

The Association reviews long-lived assets for impairment
whenever events or changes in circumstances indicate the carrying
amount of an asset may not be recoverable. Recoverability of assets
to be held and used is measured by a comparison of the carrying
amount of an asset to future undiscounted net cash flows expected
to be generated by the asset. If such assets are considered to be
impaired, the impairment to be recognized is measured by the
amount by which the carrying amount of the assets exceeds the fair
value of the assets. Assets to be disposed of are reported at the lower
of carrying amount or the fair value less costs to sell.

Impairment of Long-Lived Assets

September 30, 2011 and 2010
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Angus Foundation The Angus Foundation develops, assists,
and sponsors educational programs, supports youth programs, and
supports scientific research on topics related to agriculture.

Activities The activities department supports the national junior
activities program, provides show premiums, and attends Angus
shows and events.

Field services The field services department provides field service
to members by attending Angus events and working with members
and commercial cattle producers.

Industry and member communications The industry and member
communications department provides national advertising and
national public relations programs, and member information and
education programs.

AngusSource® AngusSource is a USDA Process Verified
Program developed for commercial cow-calf producers wishing
to increase the value of their Angus-sired feeder cattle and
replacement females by documenting source, group age and
genetic information. AngusSource offers coverage through the
feedyard umbrella to farmer-feeders and commercial yards wishing
to market AngusSource cattle directly to the packer.

Commercial programs The commercial programs department
coordinates the Association’s current work with commercial
operations, as well development of new programs to assist
commercial beef cattle producers using Angus genetics.

Performance programs The performance programs department
provides genetic information to members by processing animal
birth, weaning and yearling weights, and other information useful
in genetic evaluation of beef cattle.

AIMS The Angus Information Management Software
department develops, maintains and distributes the Angus
Information Management Software used by members to maintain
records on their Angus herds.

Member services The member services department maintains
membership records and pedigree records of registered Angus cattle.

Angus Genetics Angus Genetics provides services to the
beef industry including the genetic evaluation of cattle traits, the
development and implementation of technology including DNA
markers, along with conducting research on new science to benefit all
beef producers.

Angus Productions Angus Productions publishes the Angus
Journal,® the official publication of the American Angus Association,
publishes other materials, and provides services in support of the
Angus industry.

Certified Angus Beef The Certified Angus Beef program
administers the national branded beef program with the goal of
improving demand for registered Angus bulls.

The Association operates the following programs:

Description of Programs

2011 American Angus Association Annual Report
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Fair value for postretirement benefits is determined based on
employee census information and estimates of the actuarial lifespan of
potentially eligible individuals, the current year cost of supplemental
health insurance, and certain assumptions related to discount rates and
expected return on investments. The discount rate used was 6% and
the expected return on plan assets was estimated at 8% using weighted
average assumptions. These are classified as level 3 within the valuation
hierarchy.

Postretirement Benefits

Fair value for pledges receivable is determined by calculating
the present value of future cash flows as expected to be received by
management, using a discount rate of 5% based on treasury bills for the
beginning period of the campaign gift (2007). These are classified as level
3 within the valuation hierarchy.

$
605,430
_______________

$
(1,119,331)
_______________
$ 18,264,337
_______________

Total assets and
liabilities

$ 18,778,238
_______________

(1,121,000)
_______________

–
–
–
–

–
_______________

$

–
_______________

–
–
–
–

(1,121,000)
_______________

$

–
–
–
–
–
1,669

10,149,443
550,434
293,535
1,257,409

–
–
–
–
605,430
–

$

468,443
681,447
5,240,707
136,820
–
–

10,149,443
550,434
293,535
1,257,409

Significant Other
Unobservable
Inputs
(Level 3)

468,443
681,447
5,240,707
136,820
605,430
1,669

$

Fair Value

Significant Other
Observable
Inputs
(Level 2)

Investments:
Equity securities:
Mutual funds:
Large cap equity
Mid cap equity
Small cap equity
International
Fixed income:
Mutual funds:
Short term
Government
Corporate
High Yield
Government Bonds
Pledges receivable
Post retirement
benefits

Quoted Prices in
Active Markets for
Identical Assets
(Level 1)

September 30, 2011

Fair values of other assets and liabilities measured on a recurring basis, as of September 30, 2011 and 2010, are as follows:

In determining fair value, the Association uses various valuation
approaches within the ASC 820-10 fair value measurement framework.
Fair value measurements are determined based on the assumptions
that market participants would use in pricing an asset or liability.
ASC 820-10 establishes a hierarchy for inputs used in measuring
fair value that maximizes the use of observable inputs and minimizes
the use of unobservable inputs, by requiring that the most observable
inputs be used when available. ASC 820-10 defines levels within the
hierarchy based on the reliability of inputs as follows:
Level 1—Valuations based on unadjusted quoted prices for
identical assets or liabilities in active markets; and
Level 2—Valuations based on quoted prices for similar assets
or liabilities, or identical assets or liabilities in less active markets,
such as dealer or broker markets; and
Level 3—Valuations derived from valuation techniques in

Note 2-Fair Value of Financial Instruments

Pledges Receivable

Securities listed on a national market or exchange are valued at the last
sales price, or if there is no sale and the market is still considered active,
at the last transaction price before year-end. Such securities are classified
within level 1 or 2 of the valuation hierarchy, as appropriate.

Investments

Concentration of Credit Risk
The Association maintains cash balances at several banks. Accounts
at each institution are insured by the Federal Deposit Insurance
Corporation up to $250,000. The Association generally has balances
on deposit in excess of insurance limits. Uninsured balances total
$4,252,399 and $4,202,794 at September 30, 2011 and 2010,
respectively.

which one or more significant inputs, or significant value drivers, are
unobservable, such as pricing models, discounted cash flow models
and similar techniques not based on market, exchange, dealer or
broker-traded transactions.
Following is a description of the valuation methodologies used
for instruments measured at fair value and their classifications in the
valuation hierarchy.

The indirect functional costs of providing the various programs
and activities of the Association have been allocated amongst those
programs according to allocation principles believed to be most
representative by management of the actual efforts required by those
programs. Program expenses include both these allocated costs and
the direct costs of providing each program.

Functional Allocation of Expenses

September 30, 2011 and 2010
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$
(952,355)
_______________

323,672
(382,232)
(92,600)
84,306
–
878
____________
$
1,669
____________
____________

Balance, September 30, 2011

67,645

New pledges received
Collections on pledges
Amounts written off
Change in allowance
Benefits paid
Change in fair value

Balance, September 30, 2010

146,281
(358,751)
(44,000)
(90,230)
–
8,796
____________

New pledges received
Collections on pledges
Amounts written off
Change in allowance
Benefits paid
Change in fair value

405,549

$

Balance, September 30, 2009

Receivable
____________

Pledges

$(1,121,000)
___________
___________

–
–
–
–
35,768
(136,768)
___________

(1,020,000)

–
–
–
–
32,265
(124,265)
___________

$ (928,000)

Postretirement
Benefits
____________

The following is a reconciliation of the beginning and ending balance of assets and liabilities measured at fair value on a recurring basis using
significant unobservable (Level 3) inputs during the years ended September 30, 2011 and 2010:

$
–
_______________

$ 18,174,192
_______________

Total assets and
liabilities
$ 19,126,547
_______________

(1,020,000)
_______________

–
–
–
–

–
_______________

$

–
_______________

–
–
–
–

(1,020,000)
_______________

$

–
–
–
–
67,645

9,599,780
736,209
340,810
1,062,201

–
–
–
–
–

$

Significant Other
Unobservable
Inputs
(Level 3)

476,121
703,773
6,027,440
180,213
–

9,599,780
736,209
340,810
1,062,201

Significant Other
Observable
Inputs
(Level 2)

476,121
703,773
6,027,440
180,213
67,645

$

Fair Value

Quoted Prices in
Active Markets for
Identical Assets
(Level 1)

September 30, 2010

Investments:
Equity securities:
Mutual funds:
Large cap equity
Mid cap equity
Small cap equity
International
Fixed income:
Mutual funds:
Short term
Government
Corporate
High Yield
Pledges receivable
Post retirement
benefits

September 30, 2011 and 2010
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21
21

22
$
(38,283)
____________
____________

436,579
172,396
(66,543)
____________
542,432
(580,715)
____________

$

$ 20,470,144
_______________

$ 1,607,036
____________
____________

441,634
160,203
(59,266)
____________
542,571
1,064,465
____________

$

Long-term pledges receivable, net

Net pledges receivable
Less: pledges receivable,
net-current portion

Total pledges receivable
Less: allowance for uncollectible
pledges
Less: unamortized discount

55,915
___________

1,436
____________

$ 11,730
___________
___________

895
___________
67,645

17
____________
1,669

$
233
____________
____________

2010
___________
$ 252,220
183,680

2011
___________
$
101,060
99,374

Pledges receivable contain the following:

Note 4–Pledges Receivable

Total investment returns

Interest income
Net realized gains
Investment fees
Net investment income
Net unrealized gains

441,181
902,416

$
873,947
_______________

$

11,739,000
7,387,547
_______________

–
–

873,947
–
_______________

$

Gross
Unrealized Losses

Investment returns for the year ended September 30, 2010 consist of the following:

$_______________
419,973

$ 20,924,118
_______________

–
–

Total investments

$

–
419,973
_______________

441,181
902,416

12,612,947
6,967,574
_______________

$

Gross
Unrealized Gains

Held at fair value:
Equity security funds
Fixed income funds

Held at cost:
Certificates of deposit
Money market accounts

Cost

The value of investments at September 30, 2010 consist of the following:

Total investment returns

Interest income
Net realized gains
Investment fees
Net investment income
Net unrealized losses

Fair Value

$ 20,341,757
_______________

215,959
742,130

$
1,283,794
_______________

$

12,250,821
6,527,417
605,430
_______________

–
–

Fair Value

1,283,794
–
–
_______________

$

Gross
Unrealized Losses

Investment returns for the year ended September 30, 2011 consist of the following:

$
249,105
_______________

$ 21,376,446
_______________

–
–

Total investments

$

–
243,675
5,430
_______________

215,959
742,130

13,534,615
6,283,742
600,000
_______________

$

Gross
Unrealized Gains

Held at fair value:
Equity security funds
Fixed income funds
Government Bonds

Held at cost:
Certificates of deposit
Money market accounts

Cost

The value of investments at September 30, 2011 consist of the following:

Note 3–Investments

September 30, 2011 and 2010
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Total

Accrued benefit obligation:
Current liability
Long-term liability

$ 1,121,000
____________
____________

$
40,320
1,080,680
____________

$___________
1,020,000
___________

$
35,568
984,432
___________

The Association sponsors a qualified noncontributory defined
contribution plan (the Plan), which covers substantially all full-time
eligible employees. Contributions are established by the Board of
Directors and are discretionary. Contributions to the Plan are based
upon eligible employee salaries and years of service. During the fiscal
years ended 2011 and 2010, the Association contributed $880,321
and $874,681, respectively.
During the fiscal year ended September 30, 1997, the Plan was
amended to include a supplemental savings and retirement plan
qualified under Section 401(k) of the Internal Revenue Code. Eligible
employees may contribute a percentage of their eligible salary,
subject to federal statutory limits.
The Association has nonqualified deferred compensation plans for
several key employees. Under these plans, the participants may elect
to defer receipts per sections 457(e)(15) and 415(d) of the Internal
Revenue Code. The deferred compensation of the participants is held
in trust and administered by an outside entity. The participants are
always fully vested in their contributions. Upon early retirement or
other termination of employment, the participant has the option to be
paid their account no later than January 31 after the end of the Plan
year or to take payment in equal annual installments, the last of which
shall be no later than five years. The Association may vary payments
at its discretion.
The amounts held in trust for each participant are subject to the
claims of the general creditors of the Association. The net annual
amount recorded as deferred compensation expense was $32,823
in 2011 and $29,966 in 2010. Amounts are invested with a trustee,
and are recorded on the Association’s records as an investment and a
matching long-term liability in the amounts of $400,647 in 2011 and
$441,383 in 2010.
The Association provides supplemental postretirement health care
benefits to employees who meet certain years of service requirements.
This plan is not available for employees hired after March 1, 2006.
This benefit is to be funded from the general assets of the Association
as they are incurred. The following is information about the benefit
obligation and assumptions related to this benefit plan as of
September 30:
2011
2010
___________
___________

Note 5–Pension and Postretirement Benefit Plans

The Association has been informed of multiple donors naming the
Angus Foundation as a charitable beneficiary in their revocable wills.
A donor has also made a contingent challenge grant for $200,000 that
is subject to the challenge being met. Since the gifts are revocable,
they are not reflected within the accompanying consolidated financial
statements due to their conditional nature.

Interest was imputed at a rate of 5% in discounting long-term
pledges receivable.

Pledges receivable are expected to mature according to the following
schedule:
2012
$ 100,810
2013
250
__________
Total
$
101,060
__________

September 30, 2011 and 2010
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6%
8%

$
136,768
____________

6%
8%

$___________
124,270

(29,744)
241,639
___________
$___________
211,895

$

2011
___________

(20,055)
249,248
___________
$ 229,193
___________

$

2010
___________

$
90,681
121,214
___________
$___________
211,895
___________

$ 112,457
116,736
___________
$
229,193
___________
___________

2010
___________

Prior year under (over) accrual
Miscellaneous other adjustments
Total provision (credit) for
income taxes

Increase (decrease) in income taxes
resulting from:
State income taxes, net of federal
benefit
Nontaxable income and
nondeductible expenses
Surtax exemption

Computed at federal statutory rates

(2,132)
(26,883)
___________
$ (9,315)
___________

$
33,896
___________

1,390
(11,750)

1,174
(450)

25,511

4,549

$

(2,023)

805

2010
___________

3,400
30,990
___________

$

2011
____________

The current deferred tax asset results from an allowance for sales
and use tax liability recognized for financial accounting purposes.
The long-term deferred tax asset results primarily from using different
depreciation methods and useful lives for financial accounting and
income tax purposes, difference in revenue recognition for deferred
compensation and differences for post-retirement benefits.
A reconciliation of the provision for income taxes at the Federal
statutory tax rates, to the Association’s actual provision for income
taxes, is as follows:

Current deferred tax asset
Long-term deferred tax asset
Net deferred tax asset

2011
___________

The net deferred tax assets are presented in the accompanying
consolidated statements of financial condition as follows:

Deferred tax assets:
Depreciation differences
Difference in revenue and
expense recognition
Net deferred tax asset:

The sources of deferred tax assets and liabilities and the tax effect
of each are as follows:

Note 6–(Provision) Credit for Income Taxes

Benefit expense (includes benefits
paid of $36,768 and $32,265 for
the years ending September 30,
2011 and 2010, respectively)
Weighted average assumptions:
Discount rate
Expected return on plan assets

2011 American Angus Association Annual Report

23
23

24
$
7,404,718
___________
___________

$7,334,064
__________
__________

4,735
278,505
122,650

$
408,890
___________
___________

3,000
___________

$

10,485
213,014
168,711

$ 414,505
__________
__________

22,295
__________

$

Interpretation of Relevant Law
The Board has interpreted Missouri’s enactment of the Uniform
Prudent Management of Institutional Funds Act (UPMIFA) as requiring
the preservation of the fair value of the original gift as of the gift

The Association’s endowments consist of 36 funds established
to support a variety of scholarships and programs. Its endowments
consist of both donor-restricted endowment funds and funds
designated by the Board of Directors (the Board) to function as
endowments. As required by generally accepted accounting principles,
net assets associated with endowment funds, including funds
designated by the Board to function as endowments, are classified
and reported based on the existence or absence of donor-imposed
restrictions.

Note 8–Endowments

Permanently restricted net assets consist of endowments totaling
$684,644 and $646,351 for September 30, 2011 and 2010, which
are invested in perpetuity and the income from which is temporarily
restricted support for the Foundation programs. Investment losses
relative to donor restricted funds are born by the individual funds.

Total temporarily restricted
net assets

Research
Youth programs
Education
Future operations and
donor relations

The temporarily restricted net assets balance consists of restrictions
for:

Total board designations

Included in unrestricted net assets are the following board
designations:
2011
2010
___________
__________
Research for breed improvements
$ 485,465
$ 481,970
Information systems
1,369,470
1,356,040
Technology innovations
636,408
631,520
Supplemental health benefits
1,004,366
1,001,943
Capital replacement
1,163,648
1,159,313
Youth, research and education
programs
1,072,820
1,021,468
Donor relations and general
administration
1,672,541 __________
1,681,810
___________

Note 7–Net Assets

The Association files income tax returns in the U.S. federal
jurisdiction and various states. The Association is no longer subject
to U.S. federal or state income tax examinations by tax authorities for
years ended before Septemeber 30, 2008.
The Association’s operations and activities occur, depending upon
the specific year, in a variety of states. A provision of ($1,897) and
$46,742 has been established for sales and use taxes that may be
due to these taxing jurisdictions at September 30, 2011 and 2010,
respectively. The total liability booked is $303,433 and $326,535 and
is reflected as a component of accrued liabilities at September 30,
2011 and 2010, respectively. The Association is not, as of the date of
these consolidated financial statements, under examination by any
taxing authority.

September 30, 2011 and 2010

American Angus Association and Its Subsidiaries
Notes to Consolidated Financial Statements

Strategies Employed for Achieving Objectives
The Association relies on a total return strategy in which
investment returns are achieved through capital appreciation and
current yield (interest and dividends). The Association targets a
diversified asset allocation that emphasizes fixed income securities to
achieve its long-term objectives within prudent risk constraints.

Spending Policy
The Association has a policy of appropriating a distribution
percent each year of its endowment fund’s average balance over the
prior three years preceding the fiscal year in which the distribution
is budgeted. Because this amount is calculated for a future year,
any amount appropriated for the following fiscal years is added to
temporarily restricted net assets in the current year.
In establishing this policy, the Association considered the
long-term expected returns on its endowment investments.
Accordingly, over the long term, the Association expects the current
spending policy will allow its endowment to retain the original corpus
of the gift.

Return Objectives and Risk Parameters
The Association has adopted investment and spending policies
for endowment assets that attempt to provide a predictable stream
of funding to the programs supported by the endowments. The
endowment assets are invested in a manner that is intended
to produce results similar to the composite index relevant to
the investment allocation while assuming a moderate level of
investment risk.

1. The duration and preservation of the fund
2. The purpose of the Association and the donor-restricted
endowment fund
3. General economic conditions
4.The possible effect of inflation and deflation
5. The expected total return from income and the appreciation of
investments
6. Other resources of the Association
7. The investment policies of the Association

The remaining portion of the donor-restricted endowment fund
not classified as permanently restricted is classified as temporarily
restricted net assets until those amounts are appropriated for
expenditure by the Board. In accordance with UPMIFA, the Association
considers the following factors in making a determination to
appropriate or accumulate donor-restricted endowment funds:

t5IFPSJHJOBMWBMVFPGHJGUTEPOBUFEUPUIFQFSNBOFOUFOEPXNFOU 
and
t5IFPSJHJOBMWBMVFPGUIFTVCTFRVFOUHJGUTUPUIFQFSNBOFOU
endowment.

date of the donor-restricted endowment funds absent explicit donor
stipulations to the contrary. Consequently, the Association classifies
permanently restricted net assets as:
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145,479
_______________

(80,901)
____________
$
1,597,832
_______________

64,878
_______________

–
______________
$
661,634
_______________

28,427
_______________

(31,795)
______________
$
29,502
_______________

52,174
_______________

(49,106)
_______________
$
906,696
_______________

Contributions
Appropriation of
endowment assets
for expenditure
Net assets, end of year

$
1,552,553
_______________

$
596,756
_______________
$
23,656
_______________

606,375

$
932,141
_______________

596,756

Total funds

$

946,178
_______________

23,656

–
_______________

$

–
_______________

(14,037)

Permanently
Restricted

946,178
_______________

$

Temporarily
Restricted

Donor restricted
endowment funds
Board designated
endowment funds

Unrestricted

2010 Endowment Net Asset Composition by Type of Fund as of September 30, 2010:

$

(19,299)
_______________

–
_______________

9,214
_______________

(28,513)
_______________

Total

–
_______________

–
_______________

19,398
_______________

Total

(32,983)
(25,844)

–
–

–
(25,844)

$_______________
1,552,553
39,528

$
596,756
_______________

Total

–

$
23,656
_______________

Permanently
Restricted

15,660

$
932,141
_______________

Temporarily
Restricted

Investment return:
23,868
Investment income
Net appreciation:
(32,983)
Board designated
–
Donor restricted
Transfer of temporarily
restricted investment _______________
(19,398)

Net assets, beginning
of year

Unrestricted

Changes in Endowment Net Assets for the Fiscal Year Ended September 30, 2011:

$
1,597,832
_______________

$
661,634
_______________

657,701

$
29,502
_______________

$

$
906,696
_______________

661,634

Total funds

$
940,131
_______________

29,502
–
_______________

$

Total

–
_______________

(33,435)

Permanently
Restricted

940,131
_______________

$

Temporarily
Restricted

Donor restricted
endowment funds
Board designated
endowment funds

Unrestricted

2011 Endowment Net Asset Composition by Type of Fund as of September 30, 2011:

September 30, 2011 and 2010
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25
25

26
$
824,118
_______________

119,775
_______________
170,712
_______________
8,830
_______________

(90,127)
_______________
$
1,552,553
_______________

–
_______________
84,743
_______________
8,830
_______________

–
_______________
$
596,756
_______________

15,945
_______________
15,415
_______________
–
_______________

(23,766)
_______________
$
23,656
_______________

103,830
_______________
70,554
_______________
–
_______________

(66,361)
_______________
$
932,141
_______________

Contributions
Prior year pledges fulfilled
Appropriation of
endowment assets
for expenditure
Net assets, end of year

2011
2010
__________
__________
$ 3,202,839 $ 3,035,816
371,875
321,408

The costs associated with fundraising have been specifically
identified by function for the above calculation. The cost of
conducting these activities include a total of $613,031 and $565,537
of joint costs for the years ending September 30, 2011 and 2010,
respectively, which were not specifically attributable to particular
components. The joint costs were allocated as follows:

Note 11–Allocation of Joint Costs

General and administrative
Fundraising

The Association conducts activities that include requests
for contributions, as well as program, management and general
components. General and administrative and fundraising expenses
are allocated to program services based on allocation formulas
believed by management to be representative of the actual efforts
required by each program. Total costs related to each of these
categories of costs were:

Note 10–General and Administrative and Fundraising
Expenditures

Royalties relate primarily to Certified Angus Beef, LLC (CAB) and
represent payments made by meatpackers to CAB for the sale of CAB
licensed product. Royalties from four customers represented 38%
and 37% of the Association’s total revenues, gains, and other support
for the years ending September 30, 2011 and 2010, respectively.
Accounts receivable from these four customers represented 40% and
30% of the Association’s receivables at September 30, 2011 and
2010, respectively.

Note 9–Royalties

$ 613,031
__________
__________

$__________
565,537
__________

2010
__________
$ 125,357
309,171
131,009
__________

$ 8,026
461
__________
$ 7,565
__________
__________

2012
Less: Amount representing interest
Present value of lease payments

The Association leases equipment under an agreement that is
classified as a capital lease. The leased asset had a cost of $34,299 and
accumulated depreciation of $27,439 and $20,580 as of September 30,
2011 and 2010, respectively. The total balance due on this lease was
$7,565 at September 30, 2011, with monthly payments of $730. The
interest on this lease is imputed at 12%. Interest paid on this lease was
$1,395 and $2,223 at September 30, 2011 and 2010, respectively.
Minimum future lease payments under the capital lease, at
September 30, 2011, are as follows:

Note 14–Capital Lease

Cash paid for income taxes was $43,502 and $-0- in 2011 and
2010, respectively.
Cash paid for interest was $1,395 and and $2,223 in 2011 and
2010, respectively.

Note 13–Supplemental Cash Flow Disclosures

Advertising expense for the years ending September 30, 2011 and
2010 totaled $3,429,878 and $2,416,441, respectively.

Note 12–Advertising

Total

2011
__________
Program services
$ 117,889
Marketing and promotions
367,951
Operations and general expenses __________
127,191

–
_______________

–
_______________

(26,895)
_______________

Total

53,763
29,128

–
–

–
29,128

$
1,343,363
_______________

Total

36,884

$
503,183
_______________

Permanently
Restricted

–

$
16,062
_______________

Temporarily
Restricted

13,712

Investment return:
23,172
Investment income
Net appreciation:
53,763
Board designated
–
Donor restricted
Transfer of temporarily
26,895
restricted investment _______________

Net assets, beginning
of year

Unrestricted

Changes in Endowment Net Assets for the Fiscal Year Ended September 30, 2010:
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This information is an integral part of the accompanying consolidated
financial statements.

Management evaluated subsequent events through October 20,
2011, the date the consolidated financial statements were available to
be issued. Events or transactions occurring after September 30, 2011,
but prior to October 20, 2011, that provided additional evidence about
conditions that existed at September 30, 2011, have been recognized
in the 2011 consolidated financial statements. Events or transactions
that provided evidence about conditions that did not exist at September
30, 2011, but arose before the consolidated financial statements
were available to be issued, have not been recognized in the 2011
consolidated financial statements.

Note 19–Subsequent Events

The Foundation has approved various grants for specific research
projects. The grants are contingent upon the researchers agreeing to
final agreements and meeting other requirements established by the
Foundation. Due to their conditional nature, the financial statements
do not reflect a commitment for these grants.

Note 18–Contingencies

The Association purchased a facility as a culinary center for sales
and training, including customer demonstrations. The cost of the
facility was approximately $880,000 including land and equipment
and is expected to open in late December. Commitments and expected
additional costs will be $150,000 for capital purchases and $125,000
for furniture and equipment.

Note 17–Commitments

Certain reclassifications of prior year’s amounts have been made to
conform to the presentaiton adopted for 2011. These reclassifications
had no effect on previously reported net assets.

Note 16–Reclassifications

The Association’s investment portfolio is subject to significant
flucuations in its value. Because the values of individual investments
fluctuate with market conditions, the amount of investment gains or
losses that the Association may recognize in its future consolidated
financial statements, if any, cannot be determined.

Note 15–Fluctuation in Investment Values

September 30, 2011 and 2010
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